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GETTING CONNECTED:
Using Networks to Build Business Community
Resilience in the Blue Mountains

E X E C U T I V E  S U M M A R Y :  

A survey conducted in late 2021 by
corporate2community (C2C) of more than 60
business owners in the Blue Mountains Local
Government Area highl ighted that business
owners recognise the power of networks and
connections to help bui ld resi l ience.  

At the same t ime, the survey results
highl ighted that many local  business
entrepreneurs lack broad and diverse
networks -  especial ly  inclusive networks -  in
the local  area,  and do not ful ly embrace or
understand the value in networking,
especial ly  in terms of bui lding disaster
preparedness.

These findings are especially worrying
considering the high failure rates of
businesses affected by disasters.  

Informed by the survey results and a review
of relevant l i terature relat ing to networks and
crises,  we make a case for more del iberate
programs in the Blue Mountains area which
aim to foster connections amongst business
owners and operators in order to bui ld their
business capacity to handle ongoing and
future cris is  events.  

Given the acute and long term stresses that
businesses are l ikely to encounter,  social
networks serve as an eff ic ient way to mit igate
shocks and accelerate recovery.
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Networks and Networking
Matter for Disaster
Many Austral ians -  and indeed
residents around the world -  have
faced crises,  disasters and shocks in
the recent past.  COVID-19 and
extreme weather events have taken
l ives,  upended business,  and pushed
us,  as individuals and businesses,
away from our comfort zones.  

Those in the Blue Mountains Local
Government Area (LGA) -  some 55 to
95 km west of Sydney CBD -  have
experienced bushfires,  storms, f loods,
and pandemic among other cris is
events (Dare and Schirmer 2021).  

Often,  when we think about protecting
ourselves from disasters and from
other r isks,  we f irst  think about the
built  environment and physical
infrastructure.  

We might imagine concrete wal ls ,  f ire
breaks and sprinkler systems to keep
fires at bay;  coastal  seawalls and
waterproof f irst  f loors to handle
floods;  and of course personal
protective equipment ( l ike masks)  to
hold back pandemics.  

These can be important tools in the
arsenal to keep ourselves,  our loved
ones,  and our societ ies safe and
resi l ient.

In  addition  to  the  built  environment

and  physical  infrastructure ,  each  of

us  has  access  to  a  more  powerful  

 set  of  tools  which  can  help

strengthen  and  protect  us  in  the

face  of  these  crisis  events  and  can

help  us  in  recovery  once  the  crisis

subsides :  our  networks .  

The people whom we know, interact
with and learn from, and the people
whom we can trust -  these people
constitute our networks.  

These personal and professional
networks can assist  to mit igate the
impact of shocks,  help us adapt our
behaviour through best practices we
may not directly have known about,
and can transform the way that we
build resi l ience to future shocks
(Aldrich 2019).  

Networks form a conduit for
important information, help us
coordinate our collective activities,
provide financial,  administrative,
and psychological support,  and
influence our everyday behaviours.   

For example,  in Boston and New York
City people with higher trust and
stronger connections to neighbours
and to legit imate health experts were
more l ikely to wear masks to protect
themselves and their  communit ies
when COVID-19 became a pandemic
(Page-Tan, Marion,  and Aldrich 2022).

On closer examination,  not al l
connections are the same. We may
have t ies with people who are quite
similar in their  physical  appearance,
their  language,  and their  thinking.  

These connections to family and close
friends are known as bonding  social
capital .  The t ies we may have between
people who do not sound l ike us,  look
l ike us,  or think l ike us are cal led
bridging  social  t ies.  

And f inal ly ,  we have t ies between
ourselves and people in authority and
power,  a connection known as l inking
social  capital .  
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All  three forms of social  capital  t ies,  as much
research has shown, are incredibly powerful
for helping people work col lect ively and
overcome barriers.  And al l  three social  capital
t ies can be actively bui lt  through networking.
This was the focus of our survey of local
business networking in the Blue Mountains.

Networking is the deliberate creation of
social capital and social ties through
activities.  

Through networking,  al l  three forms of social
capital  t ies can be bui lt .  Examples of act ivit ies
include conversations,  joint events,
recreation,  and work.  By meeting new people
- especial ly  people who think differently to us
and access different resources to us -  we are
partic ipants in inclusive networking.  

Through creating and strengthening new
relationships with people outside of our
normal circles of bonding social  capital ,  we
are creating new bridging and l inking t ies.
Often,  our fal l  back in the workplace and in
our personal act ivit ies may be to connect with
people who look l ike us and with whom we
are comfortable with.  

An easy but hard-hitt ing mental  exercise is  to
think about the 10 people whom you talk with
and interact with most often.  How different
are they from you in terms of gender,  race,
l inguist ic  background, education,  and so on? 

This quick exercise can reveal  the bias that
we often have when select ing our advisers,
fr iends,  and network members (Wiley-Litt le
2018).  

I t  isn ’t  easy to reach out to others,  especial ly
if  they are not people who look and sound
famil iar.  

Our business chambers, for example, can
often end up attracting people who look
like the founders,  creating relatively
isolated and homogeneous networks. 

However, diverse ties build the strongest
resil ience and help us during peacetime
(when things are calm) and during crises
(when they are not).

Increasingly,  research has focused on the
power of inclusive networking to act ively and
deliberately bui ld up our connections and to
expand our social  t ies (Aldrich and Kiyota
2017).

We have long known that broader networks,
i .e. ,  those which extend to include people
who l ive and work in different circles,  can
help us achieve important individual  goals,
such as f inding a job (Granovetter 1973).  

These diverse networks especially come
into play during crises.  

For example,  when our physical  location is
threatened by encroaching hazards such as
f ire,  storm, and other natural  phenomenon,
those of us with broader networks are l ikely
to receive more useful  and accurate
information about those impending hazards
and therefore the actions we take to increase
the safety of ourselves and those around us
are l ikely to be more effect ive (Metaxa-
Kakavouli ,  Maas,  and Aldrich 2018).  
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This was i l lustrated when those evacuees from
the Fukushima Dai- ichi  nuclear power plant
meltdowns in Japan who had broader
networks,  also had better mental  health,
despite the incredible strains created by the
nuclear reactor meltdown ( Iwasaki ,  Sawada,
and Aldrich 2017).  

Inclusive networking means,  for example,
ensuring that men and women, minorit ies,  and
the vulnerable,  are included when we bui ld our
connections.

By act ively reaching out to underrepresented
groups,  to people beyond our normal c ircle of
famil iar faces,  and to people outside our
region,  we are bui lding resi l ience through
those diverse networks.

The power of strong,  diverse social  t ies to
buffer against shocks is  especial ly  important
in l ight of research that has shown high
fai lure rates among businesses which go
through disasters (Scott  2014).  

Research has also shown that diverse
businesses perform better,  even during peace
time when no disasters loom (McKinsey 2015).  

When small  businesses fai l ,  communit ies face
a variety of negative impacts,  including loss
of economic diversity,  services,  employment
opportunit ies,  and death of the ‘high street ’
(Grace 2021).  

Yet we know comparatively l i tt le about the
kinds of networks in the Blue Mountains or
their  preparedness to handle shocks.

" W H E N  S M A L L  B U S I N E S S E S  F A I L ,  C O M M U N I T I E S
F A C E  A  V A R I E T Y  O F  N E G A T I V E  I M P A C T S . . . "
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About the Survey
The focus of the survey was on the Blue
Mountains region,  which has a gross
regional  product of some $2.75 bi l l ion,  a
population of nearly 80,000,  and 5,515 local
businesses.  

After receiving ethical  approval  from
Charles Sturt  University,  we surveyed the
Blue Mountains business community in late
2021,  using the SurveyMonkey onl ine
platform. 

The survey asked a number of demographic
questions (age,  gender,  length of t ime in the
community,  type of employment and
business,  and so on) and then a number of
questions concerning individual  and
organisational  networking and
preparedness.  

These questions were a mix of quantitat ive,
Likert-scale questions (e.g. ,  On a scale from
not connected (1)  to extremely connected
(5) ,  how connected are you within your
organisation?)  along with open-ended,
qual itat ive questions (e.g.  What do you
think would make the business community
across the Blue Mountains more
connected?) .  

The majority of  the people responding to
the survey (more than two-thirds)  worked as
business owners and the rest were a mix of
managers,  employees,  and self-employed.
Respondents l ived across the Blue
Mountains LGA, with the majority in the
communit ies of Springwood, Katoomba,
Leura,  Lawson, Wentworth Fal ls ,  and
Blackheath. 

Survey respondents indicated that they
knew their  businesses and the communit ies
they serve wel l ,  and one-third of
part ic ipants had spent more than a decade
in their  organisations,  with roughly one-
quarter there for 6-10 years and one-third
for less than f ive years,  see Figure 1.

Most managed or worked at
microbusinesses with fewer than 4
employees,  engaging in areas ranging from
retai l  trade to food service to health care
and professional  services.  

The majority of survey respondents were
middle-aged women, in the 45- to 64-year-
old age bracket.  

We therefore see the survey as a valuable
snapshot into the way that most local
businesses envision what connections they
hold and what value they have for them.

 In  the  fol lowing  sections  we  report  the

main  survey  f indings  before  moving  into

recommendations  to  inform  the  next

steps  which  could  be  taken  to  assist

building  the  networking  strengths  of  the

Blue  Mountains  LGA  business  community .

F I G U R E  1 .  L E N G T H  O F  T I M E  I N  O R G A N I S A T I O N

0% 10% 20% 30% 40%

< 1 yr 

1-5 yrs 

6-10 yrs 

> 10 yrs 

H O W  L O N G  H A V E  Y O U  B E E N  W O R K I N G  I N
Y O U R  O R G A N I S A T I O N ?  ( Y E A R S )
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Challenges in
Valuing Networks
While survey respondents
demonstrated extensive experience
and tenure in their  respective
organisations (see Figure 1) ,
responses showed that many continue
to operate in relat ive isolat ion. 

This is not an ideal situation, given
the recent disasters of the Black
Summer bushfires of 2019/20,
followed by severe flooding in some
locations and then the COVID-19
pandemic. 

The cascading nature of these
disasters meant that businesses had
not ful ly recovered from one cris is
event before having to face the next.  

As one recent study pointed out,
“ l imited contact and l imited
resourcing adversely affects
col laboration between the different
types of organizations act ive in
disaster recovery act ivit ies”  (Dare and
Schirmer 2021).  

That is ,  when we connect only to
people in a similar s ituation,  we wil l
al l  be in a similar cr is is  s ituation,
should another disaster situation
evolve.  

Networks which connect beyond our
immediate neighbours and members
of our organisation can greatly
enhance local  business recovery by
providing novel  perspectives,
resources,  and advice.

Many respondents did not see value
in networking, did not know with
whom to network, or how it would
fit into their business as usual.  

When asked about the value of
their  membership to networking
organisations,  nearly one-half
stated that they did not see the
value in the service.  

In open-ended responses,  several
business owners said that they saw
no discernible value in networking
while others decried the need to
pay up to $1000 to part ic ipate in
local  chambers of commerce and
other business groups which
require membership dues for what
they perceived as l i tt le or no value.

The survey showed that some
business owners are connected to
exist ing business associat ion
networks in the Blue Mountains,
especial ly  chambers of commerce
(such as those in Springwood) or
aff inity groups for women
entrepreneurs that cater for
specif ic  networking themes. 

Respondents mostly connected to
these place-based networks in the
locations where they operate,  often
these were to organisations in the
tourism industry.  

This is  to be expected,  given that
the Blue Mountains LGA depends
heavi ly on tourism as a crit ical
source of income ( Ingham &
Redshaw 2017,  p.  54).



For those respondents engaged in some
networking activit ies,  the reasons given for
doing so underscored the chal lenge of
overcoming the tendency to gravitate
towards a famil iar group and a heavy
rel iance on bonding social  t ies.  

In other words,  they saw bui lding t ies as
“Networking with l ike-minded people”.  This
underscores the dangers in our natural
incl ination to huddle with similar faces.  

This was again demonstrated with roughly
one-f i fth of respondents ranking the highest
value in networking coming from
“connecting with l ike-minded peers.”  

Very few ( less than 16%) saw connecting
with new people as extremely important.
Most connections between the respondents
and their  social  t ies were quite l imited,
extending only to their  own organisations
and businesses.  
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We asked respondents about their
connections to internal members of their
organisations, to neighbours and to
regional peers.  

Of these categories,  the highest percentage
- roughly one-fourth -  felt  extremely
connected only to others within their  own
organisation.  Most (nearly 80%) felt  only
sl ightly or moderately connected to other
organisations and businesspeople in the
area.  

In terms of channels for carrying out
networking,  more than 85% of respondents
had not connected with local  businesses in
person. These local  connections could be
through informal breakfasts,  teas,  lunches,
or dinners,  however we recognise  COVID-19
restrict ions would have l imited these
opportunit ies.  

Nearly 40% of respondents bel ieved that
their  businesses were not adequately
connected to other businesses.

Local, Like-Minded 
Networks



 Not Prepared 
at all

Slightly
Prepared

Moderately
Prepared Very Prepared Extremely

Prepared TOTAL Weighted
Average

Bushfire 6 11 18 17 1 53 2.92

Severe Weather
Storm

6 9 23 11 1 50 2.84

Floods 22 6 19 5 1 53 2.19

Drought 20 6 22 4 1 53 2.25

Landslide 32 4 14 2 1 53 1.79

Heatwave 13 7 22 8 2 52 2.60

Disease 26 5 11 8 3 53 2.19

Cyber Attack 14 15 15 7 3 54 2.44
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Austral ia and other nations have begun
opening borders previously closed due to
COVID-19.  Pandemics and other natural
hazards are l ikely to increase in intensity
and cost as the effects of global  c l imate
change continue to escalate.  

Our results showed a general  lack of
business preparedness for Blue Mountains
respondents.  

Networking for Building
Disaster Preparation 
and Resilience

F I G U R E  2 .  P R E P A R E D N E S S  F O R  D I S A S T E R

A S  A  B U S I N E S S  O W N E R ,  M A N A G E R  O R  E M P L O Y E E ,  H O W  P R E P A R E D  A R E  Y O U  N O W
F O R  F U T U R E  D I S A S T E R S ?  

Across a variety of shocks -  including
bushfires,  storms, f loods,  droughts,
heatwaves,  and cyberattacks – very few felt
very or extremely prepared for these kinds
of shocks,  see Figure 2.  

Roughly 70% of our respondents had not
reached out for help during the crises over
the past two years,  see Figure 3 below.



0% 25% 50% 75%

Yes 

No 
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Importantly,  data showed that even among
those who engaged in del iberate
networking,  many did not recognise its
power to bui ld resi l ience to ongoing and
future shocks.  

When asked about the ways that business
networks contribute to community,  most
(more than three-quarters)  pointed to the
value of bui lding community networks and
fostering business resi l ience,  while only
about half  thought of the value of networks
in strengthening community disaster
preparedness.  

Nearly one in eight had not considered the
role a strong business network could have
in disaster planning,  response and recovery.
 
A growing body of work has demonstrated
both quantitat ively and qual itat ively over a
broad range of shocks and disasters that
broader networks help businesses survive
and thrive.  

During the ongoing COVID-19 pandemic,  for
example,  research has shown that
communit ies in the United States with
higher levels of  bonding and l inking social
capital  saw lower levels of  excess deaths
(Fraser,  Aldrich,  and Page-Tan 2021).

Fol lowing the 1994 Kobe earthquake in
Japan, communit ies with higher levels of
bonding t ies brought back more residents to
repopulate than similar but less connected
areas of the city (Aldrich 2011).  

Networks made up of businesses are
especial ly  important,  as the organisations
themselves serve as crit ical  community
assets for recovery (Storr,  Haeffele-Bach,
and Grube 2015; Dare and Schirmer 2021).
Business owners -  who can connect across
race,  c lass,  and a variety of other gaps -
know their  communit ies best (Grace 2021)
and are often personal ly invested in the
recovery processes,  which has often proven
chal lenging for organisations to survive.  

F I G U R E  3 :  R E Q U E S T I N G  S U P P O R T  O V E R  T H E
L A S T  T W O  Y E A R S

H A V E  Y O U  O R  Y O U R  O R G A N I S A T I O N  R E A C H E D
O U T  T O  L O C A L  B U S I N E S S  N E T W O R K I N G

G R O U P S  F O R  S U P P O R T  D U R I N G  T H E
B U S H F I R E S ,  C O V I D - 1 9  O R  O T H E R  D I S A S T E R S  I N

T H E  L A S T  T W O  Y E A R S ?  

The businesses in the Blue Mountains,  when
working as a networked and connected
community,  would make an ideal  centre to
coordinate local  recovery,provide
information on overcoming bureaucratic
obstacles,  and serve as hubs for rebuilding.  
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Next Steps:
Networking Beyond Local 
Our survey has shown that some
business owners and managers have
been actively and inclusively
networking to expand their
networks.  

And some recognise the power that
networks have to mit igate shocks
l ike COVID-19,  bushfires,  and f loods.  

Despite these efforts,  the Blue
Mountains business community
faces major challenges as many
have yet to see the value in
networking, few feel prepared for
ongoing and upcoming risks,  and
those who have built  connections
have engaged in relatively close-
knit and internal network
building. 

We lay out a plan for a community
of the more than twenty vi l lages
across the Blue Mountains to better
connect and bui ld a network of
businesses that support each other,
are more organisational ly prepared,
and therefore more resi l ient.  

I t  is  important to start  with the
real isation that our reservoirs of
social  capital  -  our connections to
others through bonding,  bridging,
and l inking t ies -  are not set in
stone. 

Whether we see ourselves as wel l
connected or reluctant to engage in
networking,  al l  of  us have the power
to expand our contacts.

Much research has shown that we
can del iberately increase the
breadth and depth of our social
networks.   

In fact ,  past init iat ives,  including
Meet your Street,  More than a Fire
Plan,  and Heads up for Fire,  helped
build location-based partnerships in
Blue Mountains communit ies 
(Reshaw, Ingham, Harrison & Quigley
2016).  

Peer reviewed research has shown
that even in resource poor,  post
confl ict  communit ies in developing
nations,  act ive intervention can
measurably increase social  t ies
(Pronk et al  2008; Brune and Bossert
2009).  

So too in high resourced, advanced
democracies.  An example is  the
Ibasho program in Japan, where local
organisations and elders partner to
design social ly integrated and
sustainable communit ies with
broadened networks,  which increased
a sense of belonging to the
community,  and deepened eff icacy
(the bel ief  that one’s voice has an
impact in the community)  (Aldrich
and Kiyota 2017).  

We propose the creation of formal
cross-town, regional  networks
focused on leveraging the power of
businesses and business owners to
build resi l ience to cris is  events.  

Through a series of start  up
meetings,  held in person and via
onl ine telepresence,  business
owners,  managers,  and employees
would connect not only to other
businesses in their  town, but also to
businesses in different f ields and in
different locations.  
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This network would help bui ld more diverse
ties to people inside and outside specif ic
industries,  such as tourism, food service,
accounting,  and so on. 

This in turn would bui ld col lect ive
capabil i t ies,  capacity and success,  as
businesses interact with each other,  share
experiences and ideas,  and bui ld local ised
supply chains.

Init ial  meetings could involve meet and
greets,  a short panel and workshop on the
role of networks in disasters,  and a broader
discussion of sett ing up hubs for
information and action sharing.  

Attending events,  interacting with new
people,  contributing to conversations,  and
learning from experts can help businesses
break through the standard local ,  highly
similar networks to bui ld networks better
prepared to meet the chal lenges of the
future.

There are some challenges that may
inhibit active, inclusive networking. In
open ended answers,  some respondents
to the survey indicated that they were
worried networking might reduce their
place-based identity .  

We bel ieve that this is  unl ikely given the
importance of vi l lage-based l i fe and strong
local  culture and practices,  which can resist
the erasure/di lut ion of a dist inct ive local
identity and voice.  

Further,  local  businesses,  part icularly small
businesses,  are themselves recognised as
essential  bui lding blocks of their
communit ies.  The introduction of fresh
ideas and new people only serve to
strengthen local  community and social
connections and boost economic diversity.

A majority of respondents said that they
would be interested in developing a new,
more open network of businesses, but
would need administrative help given
time and resource constraints.  

We believe that developing a regional-
based network to provide opportunities
tied to disaster education and mentoring
- can meet this need. With funding from
regional and national authorities,  a
number of NGOs and private sector
organisations can help guide the creation
of this network.

One f inal  barrier comes with the l imitations
of our survey,  which captured the opinions
of more than 60 Blue Mountains
businesspeople,  primari ly women owners of
microbusinesses.  

We -  and other scholarly and public pol icy
focused observers -  need more information
to be able to make general isations about
the overal l  business industries and broader
neighbourhoods across the area.  

As we write this,  the Austral ian Small
Business and Family Enterprise Ombudsman
(ASBFEO) is  start ing research into promoting
small  business preparedness and resi l ience.  

We hope that the ASBFEO alongside this
survey and White Paper wil l  be the start  of  a
series of partnerships with local  academics,
private sector,  and public sector actors,
intent on reducing our vulnerabi l i ty to r isk
through inclusive networking.

https://www.asbfeo.gov.au/policy-advocacy/policy-insights/small-business-natural-disaster-preparedness-and-resilience


1 4

CONTRIBUTORS
Daniel P.  Aldrich
Director,  Security and Resilience Studies Program;
Professor,  Political Science and Public Policy

Daniel  is  an award-winning author who has published f ive
books,  more than seventy peer reviewed art ic les,  and
written op-eds for The New York Times,  CNN, Asahi
Shinbun, along with appearing on popular media outlets
such as CNBC, MSNBC, NPR, and HuffPost.  Aldrich has
spent more than f ive years carrying out f ieldwork in
Africa,  Asia,  and the Middle East and his research has
been funded by the National  Science Foundation,  the
Fulbright Foundation,  and the Abe Foundation.

Valerie Ingham
Associate professor Australian Graduate School of
Policing and Security,  Charles Sturt University

Valerie lectures in Emergency Management and
supervises Doctor of Public  Safety candidates.  Her
research interests include perceptions of r isk and
resi l ience in local  communit ies,  disaster recovery,  t ime-
pressured decision making,  and the tert iary education
of emergency managers.

Renae Hanvin
Founder & Director corporate2community

Renae founded corporate2community (C2C) a cert i f ied
social  enterprise in 2018,  motivated by her personal
experience of disasters and understanding of the role
businesses can play in helping Austral ian communit ies
before,  during and after impacts.  As a leading partnership
broker between industry and government,  Renae shapes
private sector solutions while bolstering government
efforts in the del ivery of community resi l ience-led
outcomes.



1 5

REFERENCES
Aldrich,  Daniel  P.  (2011).  The Power of People:  Social  Capital ’s  Role in Recovery from the 1995 Kobe
Earthquake. Natural  Hazards 56(3)

Aldrich,  Daniel  P.  (2019).  Black Wave: How Networks and Governance Shaped Japan’s 3/11 Disasters.
Chicago: University of  Chicago Press.

Aldrich,  Daniel  P.  and Kiyota,  Emi.  (2017).  Creating Community Resi l ience through Elder-Led Physical  and
Social  Infrastructure.  Disaster Medicine and Public  Health Preparedness 11(1) :  1-7

Brune NE and Bossert T.  (2009).  Bui lding social  capital  in post-confl ict  communit ies:  evidence from
Nicaragua. Social  Science and Medicine.  2009 Mar;68(5) :885-93.  

Dare,  Lain and Schirmer,  Jacki .  (2021).  Community resi l ience,  wel lbeing and recovery project.  Report
produced as part of  the Community resi l ience,  wel lbeing,  and recovery project.  Mental  Health Commission
of NSW, NSW Counci l  of  Social  Service,  and University of  Canberra.  

Fraser,  Timothy,  Aldrich,  Daniel  P. ,  and Page-Tan, Courtney.  (2021).  Bowling alone or distancing together?
The role of social  capital  in excess death rates from COVID-19.  Social  Science and Medicine 284

Grace,  John. (2021).  What happens to Austral ian communit ies when their  small  businesses close? Small
Business Organisations Austral ia.  Issues Paper 2

Granovetter,  Mark.  (1973).  The Strength of Weak Ties.  American Journal  of  Sociology 78(6) :  1360-1380

Ingham, Valerie,  Redshaw, Sarah. (2017).  Connecting community organisations for disaster preparedness.
International  Journal  of  Safety and Security Engineering 7(1) :  52-64

Iwasaki ,  Keiko,  Sawada, Yasuyuki ,  and Aldrich,  Daniel  P.  (2017).  Social  capital  as a shield against anxiety
among displaced residents from Fukushima. Natural  Hazards 89(1) :  405-421

McKinsey.  (2015).  Diversity Matters.

Metaxa-Kakavouli ,  Danae,  Maas,  Paige,  and Aldrich,  Daniel  P.  (2018).  How Social  Ties Inf luence Hurricane
Evacuation Behavior.  Proceedings of the ACM on Human-Computer Interaction 2(CSCW):1-16

Page-Tan, Courtney,  Marion,  Summer,  and Aldrich,  Daniel  P.  (2022).  Information Trust Fal ls :  The Role of
Social  Networks and Information during the COVID-19 Pandemic.  Working paper for the Russel l  Sage
Foundation.

Pronyk,  Paul M.,  Harpham, Trudy,  Busza,  Joanna, Phetla,  Godfrey,  Morison,  Linda A. ,  .  Hargreaves,   James,
Kim, Jul ia C. ,  Watts,  Charlotte H. ,  and Porter, John D. (2008).  Can social  capital  be intentional ly generated? A
randomized tr ial  from rural  South Africa,  Social  Science & Medicine 67(10)

Redshaw, Sarah,  Ingham, Valerie,  Harrison,  Kath,  Quigley,  Toni.  (2016).  BSAFE. Blue Mountains Sustainable
Approaches to Fire and Emergencies:  A Community act ion Model to bui ld resi l ience,  improve preparedness
and enhance self-responsibi l i ty.  Charles Sturt  University,  Bathurst.  

Scott ,  Ryan. (2014).  Wil l  your business recover from disaster? Forbes 14 September

Storr,  Virgi l ,  Haeffele-Balch,  Stefanie,  and Grube, Laura.  (2015).   Community Revival  in the Wake of Disaster:
Lessons in Local  Entrepreneurship.  New York:  Palgrave Macmil lan.

Wiley-Litt le,  Anise.  (2018).  How Inclusive is  Your Network? Driving Business Results through Selection,
Retention,  and Inclusion. Insight to Diversity 21 September.  

https://www.researchgate.net/publication/304159482_Blue_Mountains_Sustainable_Approaches_to_Fire_and_Emergencies_A_Community_Action_Model_to_build_resilience_improve_preparedness_and_enhance_self-responsibility

